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preferences, steer clients toward tmvel dis-
counts and keep clients up to date on the
industry, said Lois Raffel, travel manager
for AchieveGlobal, an employee-naining
company with a Tampa offi ce.

Raffel is a member of the TamPa BaY
Business Travel Associatioq a branch of
the National Business Tlavel Association.
The local chapterwas founded in 1988 and
facilitates neworking among its members,
who represent bavel agencies, travel buy-
ers and industrv vendors.

las County's
Visit St. Petersburg Clearwater, Pinel-
sCounVsconventionand E

visitors bureau, uses Bowen-
Keppie Travel in Clearwater
and has all employees book
their owh travel. There's
an approval process to go
through that takes about
three days, said D. T. Minich,
executive director ofVisit St.
Petersburg Clearwater.

One company that moved awaY from
staffing a corporate travel department is
Raymond James Financial. It made the
switch back to a travel agency in 2005
and now uses BCD Travel, said Anthea
Peruose, Raymond James' public relations
mzmager,

"lt's iust not cost effective for companies
to keep four or five people on stafto do
travel," said Marcus Mittermayr, spokes-
man for St. PetersburgTtavel Center Inc.

Nor is it effective to have ail employ-
ees book their own trips, even if they go
through an agency, Mittermayr said. \Ahat's
their time worth if they're spending it on-
line researching travel, he said,

Tfavel agencies can consolidate the man-
agement of a client's travel needs, keeping
records and helping design a travei policv
that predetermines howto choose flightS,
hotels and car rentals. It all comes from the
agents' expertise, Mittermayr said.

While there's no letup in the growing
Internet presence, savuy travel agents are
using theWeb to e:qand customer bases
eloballv and to commu.nicate with clients,
iaia cfLits Russo, president and chairman of
American Society ofTtavel Agents, a trade
organization based in Aiexandria, Va.

"Instead of jusl fosing brick and mortars,
we're click and mortars," Russo said. Ninety
percent of the top travel agencies in the
tountrv are corpoiate based-and embrace
theWeb, he saiil.
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